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AAbbssttrraacctt::  

This study reviews the American media management for crisis 
of third Gulf War (the war on Iraq in 2003). How managed the 
American war in the media? What are the methods and strategies used 
by the media in dealing with the war? What are the characteristics that 
distinguish this coverage? The American media coverage of the crisis 
of the third Gulf War Characterized by several mechanisms including: 
censorship of the media through the recruitment of journalists and 
enroll them American military units under the umbrella of the 
Pentagon (embedded journalists), and control and monitor all 
broadcasts and sends. 
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