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       The aim through this study is to identify the role of strategic vigilance in 

promoting creative thinking among the workers in the Algerian company, 

especially the workers of the National NEFTAL Company, the commercial 

branch (marketing district) in Biskra, on the one hand, and on the other hand, to 

investigate the development of strategic vigilance and creative thinking in the 

company, and to achieve the objectives of the study. A questionnaire was 

designed as a tool for data collection and the use of appropriate statistical tests 

and tools within the Statistical Package for Social Sciences (SPSS.V 20), and the 

form was distributed to all workers of the National Naftal Company, the 

commercial branch - Biskra - and 50 questionnaires were retrieved and 36 of 

them were valid for analysis. The field study took about a week. 

       After collecting and analyzing the data, the study reached the following 

conclusions: 

 There is a statistically significant relationship between strategic vigilance 

with its various dimensions and creative thinking among the study sample 

of the workers of the National NEFTAL Company, the commercial 

branch - Biskra -. 

 There is a statistically significant relationship between technological 

vigilance and creative thinking among the study sample of the workers of 

the National NEFTAL Company, the commercial branch - Biskra -. 

 There is a statistically significant relationship between competitive 

vigilance and creative thinking among the study sample of the workers of 

the National NEFTAL Company, the commercial branch - Biskra -. 

 There is a statistically significant relationship between commercial 

vigilance and creative thinking among the study sample of the workers of 

the National NEFTAL Company, the commercial branch - Biskra -. 

 There is a statistically significant relationship between environmental 

vigilance and creative thinking among the study sample of the workers of 

the National NEFTAL Company, the commercial branch - Biskra -. 

       The study also presented a number of recommendations, including the need 

to understand the components of the strategic vigilance system in order to work 

on strengthening them to serve the creative thinking of employees and thus 

achieve the goals of the institution, and the latter should pay attention to creative 

thinking because of the positive effects it contains at the level of the institution. 

       Keywords: strategic vigilance, creative thinking, environmental 

vigilance, technological vigilance, commercial vigilance, competitive 

vigilance. 
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 اليقظ 

 ال ك ولو ي 

 اليقظ 

 ال  افسي 

 اليقظ 

 ال  اري 
 الاس را ي ي  اليقظ  البيئي  اليقظ 

 ال فكير

 الابداعي

 ال ك ولو ي  اليقظ 

 312. 712.** 345.* 121. 140.- 1 معام  الار باط

Sig.  .416 .483 .040 .000 .064 

N 36 36 36 36 36 36 

 ال  افسي  اليقظ 

 406.* 068. 175. 540.** 1 140.- طمعام  الار با

Sig. .416  .001 .306 .695 .014 

N 36 36 36 36 36 36 

 ال  اري  اليقظ 

 527.** 216. 215. 1 540.** 121. معام  الار باط

Sig. .483 .001  .208 .207 .001 

N 36 36 36 36 36 36 

 البيئي  اليقظ 

 395.* .904** 1 215. 175. 345.* معام  الار باط

Sig. .040 .306 .208  .000 .017 

N 36 36 36 36 36 36 

 الاس را ي ي  اليقظ 

 437.** 1 904.** 216. 068. 712.** معام  الار باط

Sig. .000 .695 .207 .000  .008 

N 36 36 36 36 36 36 

 الابداعي ال فكير

 1 437.** 395.* 527.** 406.* 312. معام  الار باط

Sig. .064 .014 .001 .017 .008  

N 36 36 36 36 36 36 

1) 
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3.2.1 3 3.2.1 

7.0.1 *70.00 2.111 2. 

 

0.310 

1.3.. 22  

*SPSS.V 20 

 0..21

 393.0                         

  3.7.0

(7.0.1)(0.007*)0.02

SPSS.V 20 
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0.313 0.090 0.233 3.932 0.000 
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SPSS.V 20 
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Effectifs 
 

 
 

[$Ensemble_de_données] C:\Users\Admin\Desktop\الاستبيان تفريغ\koki\علوي 

 sav.وعمارة

 

 

 

Statistiques 

 الخبرة س وات العلمي المؤه  العمر ال    

N 
Valide 36 36 36 36 

Manquante 0 0 0 0 

Moyenne 1.33 2.56 2.97 2.72 

 

 
Tableau de fréquences 
 

 

 

 الجنس

 Effectifs Pourcentage Pourcentage 

valide 

Pourcentage 

cumulé 

Valide 

 66.7 66.7 66.7 24  كر

    12 33.3 33.3 100.0 

Total 36 100.0 100.0  

 

 

 العمر

 Effectifs Pourcentage Pourcentage 

valide 

Pourcentage 

cumulé 

Valide 

 8.3 8.3 8.3 3 س  30 من ا  

 47.2 38.9 38.9 14 س   40 ال 30

 88.9 41.7 41.7 15 س   50 ال  40

 100.0 11.1 11.1 4 فأك ر س   50



 

Total 36 100.0 100.0  

 

 

 العلمي المؤهل

 Effectifs Pourcentage Pourcentage 

valide 

Pourcentage 

cumulé 

Valide 

 5.6 5.6 5.6 2 فا    ا وي

 30.6 25.0 25.0 9 سامي  ق ي

 66.7 36.1 36.1 13 ليسا  

 100.0 33.3 33.3 12 ماس ر /مه د 

Total 36 100.0 100.0  

 

 

 الخبرة سنوات

 Effectifs Pourcentage Pourcentage 

valide 

Pourcentage 

cumulé 

Valide 

 13.9 13.9 13.9 5 س وات 5  من أ  

 38.9 25.0 25.0 9 س وات 10 من أ   5

 75.0 36.1 36.1 13 س   15 من أ   س وات 10

 100.0 25.0 25.0 9 فأك ر س   15

Total 36 100.0 100.0  

 
 

 معاملات ال بات

 معام  ال بات للم ور الأو : اليقظ  الاس را ي ي 

 

Case Processing Summary 

 N % 

Cases Valid 36 100،0 

Excludeda 0 ،0 

Total 36 100،0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

،835 20 



 

 

 معامل الثبات للمحور الثاني: التفكير الإبداعي

 

Case Processing Summary 

 N % 

Cases Valid 36 100،0 

Excludeda 0 ،0 

Total 36 100،0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

،952 14 

 

 معاملات الثبات لكل الاستمارة

 

Case Processing Summary 

 N % 

Cases Valid 36 100،0 

Excludeda 0 ،0 

Total 36 100،0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

،559 2 

 

 

 

 

 

 

 



 

 الوسط ال سابي والا  راف المعياري للم غير ال ابع ال فكير الإبداعي

 

 

Descriptive Statistics 

 N Mean Std. Deviation 

y1 36 3،53 ،910 

y2 36 3،19 1،037 

y3 36 3،58 ،967 

y4 36 3،22 1،198 

y5 36 3،22 1،098 

y6 36 3،36 1،073 

y7 36 3،31 1،009 

y8 36 3،42 1،180 

y9 36 3،42 1،079 

y10 36 3،39 ،903 

y11 36 3،19 1،037 

y12 36 3،53 1،082 

y13 36 3،39 ،934 

y14 36 3،53 ،810 

 74589، 3،5278 36 الابداعي ال فكير

Valid N (listwise) 36   

 

 

 الوسط ال سابي والا  راف المعياري للم غير المس ق  اليقظ 

 

Descriptive Statistics 

 N Mean Std. Deviation 

x11 36 4،00 ،535 

x12 36 3،50 ،845 

x13 36 3،86 ،723 

x14 36 3،89 ،667 

x15 36 3،81 ،577 

x21 36 3،33 ،828 

x22 36 3،28 ،779 

x23 36 3،19 ،889 

x24 36 3،22 ،929 

x25 36 3،19 ،749 

x31 36 3،53 ،941 

x32 36 3،69 ،786 

x33 36 3،75 ،841 

x34 36 3،61 ،766 

x35 36 3،44 ،735 



 

x41 36 3،42 ،806 

x42 36 3،97 ،774 

x43 36 3،86 ،798 

x44 36 3،94 ،924 

x45 36 3،64 ،931 

 41091، 3،9028 36 ال ك ولو ي  اليقظ 

 65994، 3،2639 36 ال  افسي  اليقظ 

 69165، 3،4861 36 ال  اري  اليقظ 

 67554، 3،5278 36 البيئي  اليقظ 

 45179، 3،7153 36 الاس را ي ي  اليقظ 

Valid N (listwise) 36   

    

 

 

Statistiques descriptives 

 N Moyenne Ecart type 

x11 36 4.00 .535 

x12 36 3.50 .845 

x13 36 3.86 .723 

x14 36 3.89 .667 

x15 36 3.81 .577 

x21 36 3.33 .828 

x22 36 3.28 .779 

x23 36 3.19 .889 

x24 36 3.22 .929 

x25 36 3.19 .749 

x31 36 3.53 .941 

x32 36 3.69 .786 

x33 36 3.75 .841 

x34 36 3.61 .766 

x35 36 3.44 .735 

x41 36 3.42 .806 

x42 36 3.97 .774 

x43 36 3.86 .798 

x44 36 3.94 .924 

x45 36 3.64 .931 

y1 36 3.53 .910 

y2 36 3.19 1.037 

y3 36 3.58 .967 

y4 36 3.22 1.198 

y5 36 3.22 1.098 

y6 36 3.36 1.073 

y7 36 3.31 1.009 

y8 36 3.42 1.180 

y9 36 3.42 1.079 



 

y10 36 3.39 .903 

y11 36 3.19 1.037 

y12 36 3.53 1.082 

y13 36 3.39 .934 

y14 36 3.53 .810 

 41091. 3.9028 36 ال ك ولو ي  اليقظ 

 65994. 3.2639 36 ال  افسي  اليقظ 

 69165. 3.4861 36 ال  اري  اليقظ 

 67554. 3.5278 36 البيئي  اليقظ 

 45179. 3.7153 36 الاس را ي ي  اليقظ 

 74589. 3.5278 36 الابداعي ال فكير

N valide (listwise) 36   

 

 

 ااخ بار ال وزيع الطبيعي

 

 

Test de Kolmogorov-Smirnov à un échantillon 

 اليقظ  

 ال ك ولو ي 

 اليقظ  البيئي  اليقظ   ال  اري اليقظ   ال  افسي اليقظ 

  الاس را ي ي

 الابداعي ال فكير

N 36 36 36 36 36 36 

Paramètres normauxa،b 
Moyenne 3.9028 3.2639 3.4861 3.5278 3.7153 3.5278 

Ecart-type .41091 .65994 .69165 .67554 .45179 .74589 

Différences les plus extrêmes 

Absolue .288 .168 .188 .172 .136 .207 

Positive .268 .128 .145 .172 .136 .124 

Négative -.288 -.168 -.188 -.119 -.096 -.207 

Z de Kolmogorov-Smirnov 1.728 1.005 1.128 1.029 .816 1.244 

Signification asymptotique (bilatérale) .005 .265 .157 .240 .518 .090 

a. La distribution à tester est gaussienne. 

b. Calculée à partir des données. 

 

 

 اختبار الفرضيات الفرعية 

 اختبار الفرضية الأولى

 

Variables Entered/Removeda 

Model 

Variables 

Entered 

Variables 

Removed Method 

 b . Enterالابداعي ال فكير 1

a. Dependent Variable:  ال ك ولو ي  اليقظ 



 

b. All requested variables entered. 

 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ،312a ،097 ،071 ،39610 

a. Predictors: (Constant)، الابداعي ال فكير 

 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression ،575 1 ،575 3،667 ،064b 

Residual 5،334 34 ،157   

Total 5،910 35    

a. Dependent Variable:  ال ك ولو ي  اليقظ 

b. Predictors: (Constant)، الابداعي ال فكير 

 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 3،296 ،323  10،191 ،000 

ل فكيرا  064، 1،915 312، 090، 172، الابداعي 

a. Dependent Variable:  ال ك ولو ي  اليقظ 

 

 الفرضية الثانية

 

Variables Entered/Removeda 

Model 

Variables 

Entered 

Variables 

Removed Method 

 b . Enterالابداعي ال فكير 1

a. Dependent Variable:  ال  افسي  اليقظ 

b. All requested variables entered. 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ،406a ،164 ،140 ،61205 



 

a. Predictors: (Constant)، الابداعي ال فكير 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 2،506 1 2،506 6،691 ،014b 

Residual 12،737 34 ،375   

Total 15،243 35    

a. Dependent Variable:  ال  افسي  اليقظ 

b. Predictors: (Constant)، الابداعي ال فكير 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1،998 ،500  3،998 ،000 

 014، 2،587 406، 139، 359، الابداعي ال فكير

a. Dependent Variable:  ال  افسي  اليقظ 

 

 

 الفرضية الثالثة

 

Variables Entered/Removeda 

Model 

Variables 

Entered 

Variables 

Removed Method 

 b . Enterالابداعي ال فكير 1

a. Dependent Variable:  ال  اري  اليقظ 

b. All requested variables entered. 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ،527a ،278 ،256 ،59643 

a. Predictors: (Constant)، الابداعي ال فكير 

 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 4،648 1 4،648 13،067 ،001b 

Residual 12،095 34 ،356   



 

Total 16،743 35    

a. Dependent Variable:  ال  اري  اليقظ 

b. Predictors: (Constant)، الابداعي ال فكير 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1،762 ،487  3،619 ،001 

 001، 3،615 527، 135، 489، الابداعي ال فكير

a. Dependent Variable:  ال  اري  اليقظ 

 

 

 الفرضية الرابعة

 

Variables Entered/Removeda 

Model 

Variables 

Entered 

Variables 

Removed Method 

 b . Enterالابداعي ال فكير 1

a. Dependent Variable:  البيئي  اليقظ 

b. All requested variables entered. 

 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ،395a ،156 ،131 ،62956 

a. Predictors: (Constant)، الابداعي ال فكير 

 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 2،496 1 2،496 6،299 ،017b 

Residual 13،476 34 ،396   

Total 15،972 35    

a. Dependent Variable:  البيئي  اليقظ 

b. Predictors: (Constant)، الابداعي ال فكير 

 

 



 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 2،265 ،514  4،405 ،000 

 017، 2،510 395، 143، 358، الابداعي ال فكير

a. Dependent Variable:  البيئي  اليقظ 

 

 

 الفرضية الرئيسية
 

Variables Entered/Removeda 

Model 

Variables 

Entered 

Variables 

Removed Method 

 b . Enterالابداعي ال فكير 1

a. Dependent Variable:  الاس را ي ي  اليقظ 

b. All requested variables entered. 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ،437a ،191 ،168 ،41220 

a. Predictors: (Constant)، الابداعي ال فكير 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1،367 1 1،367 8،047 ،008b 

Residual 5،777 34 ،170   

Total 7،144 35    

a. Dependent Variable:  الاس را ي ي  اليقظ 

b. Predictors: (Constant)، الابداعي ال فكير 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 2،780 ،337  8،260 ،000 

 008، 2،837 437، 093، 265، الابداعي ال فكير

a. Dependent Variable:  ي الاس را ي اليقظ  



 

 


